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Smart Living?
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59,400,000
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% of all commuters using more
than 3 hours to work

million extreme commuters in EU
annual works days wasted per
commuter

potential productivity gain
through mobile work

CO2 emissions to be saved by
extreme commuters


http://flickr.com/photos/70099941@N00/2243247501/
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Where are the mobile

services In our everyday
life?
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Mobilising for Mobility: A Paradigm Shift.

Changing nature of services towards mass customisation pose major challenges
to management capacities of actors in value-networks.

Telecommunications industry Mobility industry

Value creation logic Value chain Value network

Competitive unit Single firm Networks

BIANLETReI R [e (NI g VL [ el =lai Technology (supply side) driven User experience (demand-side)

driven
Business models Simple, cost driven Multiple, value driven
Primary revenue driver Voice traffic Data traffic (services)
Locus of power Operators Users
Characteristics of offering Standardised Customised
Place management Low (Stable industry) High (Complex & dynamic
requirements industry)
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Some perspectives on the
market for mobility In
health.



NUMBER OF INHABITANTS PER DOCTOR
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Public spending per capita vs Life Expectancy
What is cost-effective in a global market?

Germany Japan Singapore

72 X 275367 70 K%rgea Thailand ~ Viet Nam
$2,548 ’ $413 $819 60 61

$223 $86

German healthcare would cost $224 or roughly 10% GDP per
citizen in Viet Nam for each year of extra life expectancy.
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What Is service innovation

In healthcare?

Example: New business fields in
diabetes in Denmark, a lifestyle
disease growing rapidly around the
world.

New social services
New services from

Newservices from
research

New services from
health sector

New technology
New processes
Entrepreneurship
industrv

Patient monitoringviamobileservices
Education of diabetics

Online patient diaries & communities
Information portals& updateon research
Media services such as life style advice
Innovations in diets & foodstuffs
Integration with sociaservices
Preventionvia publicinformation services
Medical services in diagnostics & prevention
Integrationof sport,schools & workplaces
Innovations in e.g. medicdkvices
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Preventive Medicine
Innovation in Oresund:
Not just Biomed.

. Biotech /Pharma
Prev.Medicine
MedTech
Functional Food
Financing
Logistics
S&T Park
Lateral PhDs

Lund University

Lund Innovation

Lund Hospital

Lund BMC

DEON

Copenhagen Business School
University of Copenhagen

Novo

Coloplast

AstraZeneca

Maersk

Danisco

Tetra

Oresund Diabetes Academy
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Internet
Various information

parallel

Personal Healthcare Systems treatments
I a service challenge.

Second ana
third

opinions

Exercise

Food and
functional
foods

Relatives, A European A?ﬁffﬁé’?i,‘;”'
lchen citi zen ddgnaie
healthcare

Public system

Ergonomics
healthcare at the
system workplace
Social Private
network as a hospitals,
community of clinics,
knowledge . Wellbein insurance
Immediate 9

including

surroundings nental health
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MWatch research centre

Youdre not al one.
User-centric Service Innovation in Healthcare: 20 Live Nordic Cases

MaXi-project User-involvement in treatment of chronic diseases
Telehomecare New technology for chronically ill lung patients

Aarhus Network for Research-based Knowledge sharing, matchmaking and consultancy in user-driven innovation
User-driven Innovation

Design People User-driven design

Copenhagen Copenhagen Innovation Center ~ Community welfare services
UMT User-driven innovation in the lifestyle sector

Odense Borringa Machinery for lifting the extremely overweight

Odense A comprehensive patient User-driven innovation in the health care system

environment

Botnia Living Lab Services innovation in marketing, pharmacy, sports and traffic.

House of meals Innovation combining taste, digital media and innovation in food

Trygg Hemma Levande Labb Empowering the elderly through IT solutions such as smart locks.

Innovation Cultures Research focus on citizens everyday lives to develop readiness for innovation
Espoo Laurea Living Labs network Research into wellness

Arabianranta Urban laboratory of IT-services in every lives of citizens

Helsinki Loppukiri ]

User-

© Living Labs Global. No dissemination without prior written approval



